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Position: Public Communications Manager

Location: Beijing or Shanghai or Chengdu or Xi‘an

On Board ASAP

Job Description:

1.

Define organization positioning and public communication strategy, lead an effective and

efficient annual public communication planning with functions and region development

centers, via synergizing organization resources, and providing standard and guidelines. The

annual plan main elements include:

a) Projects communication to enhance our professional image

b) Constructive interaction with key stakeholders (sponsors, volunteers and school partners)
to leverage different resources

¢) Organization brand activities (both on-line and off-line) to increase organization
awareness and impact in target groups.

Maintenance of organization media platforms (websites, Wechat, Weibo, video accounts etc)

operation, establishment of a media resource pool with regular collaboration relationship and

mechanism.

In charge of organization brand communication activities and publication, include creation of

public communication documents and publication materials (video, annual report, posters,

gifts etc) and media management.

Monitor all organization level marketing activities and media exposure, to provide data input

for organization impact report, and to increase organization public communication

effectiveness and efficiency.

Job Requirement

1.

Bachelor degree or above, over three years’ relevant work experience, with new media
operation experience a plus.

Strong resonance to JA’s mission and educational philosophy, passionate about youth
education

Have passion on writing and have a good command of it; Good command in writing, speaking
and reading English.

Being creative, with strong sense of responsibility and communication skills.

Join JA China! You will have opportunities to

-Joining our career to inspire and build China youth financial literacy, career readiness,

entrepreneurship and innovation with over 5000 business volunteers from Fortune 500

companies and entrepreneurs;

-Becoming Global and Local! You will have global access via JA platform with colleagues from
different cities and various countries (>100 JA member countries across the world); You will also
have direct interaction with leaders from China strategic and emerging/fast growing industries
and join the new China growth in person.

- Join the family-like learning organization, with competitive compensation and benefit.



